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Mobile Content is about to explode
By 2009, millions/billions of will be accessed via mobile
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WE ARE HERE

mobile-designed web sites / pages
advertisers / campaigns

downloadables
ringtones & music tracks

images / wallpaper
hours of video and television

news stories
mobile social networks

mobile blogs
mobile commerce transactions

micropayments
…



Mobile 2007 is Similar to “Web 1995”



Emergence of Mobile Advertising



Mobile Advertising Opportunity (NA)

US Internet Ad Market
– 203 million users (Nielsen)
– $16 billion (IAB)

US Mobile Ad Market
– 204 million subscribers (CTIA)
– $100 million (WSJ)

•Informa projects 
mobile 
advertising at 
$11.35 billion by 
2011

US TV Ad Market (broadcast, 

syndicated and cable)

– 280 million viewers (Nielsen)
– $73 billion (IAB)

Source: Medio



Mobile Advertising Models

Text Ads



Major Brand Adoption Beginning 
(Adidas World Cup)

Source: Admob



Consumer Feedback: Ad Support

– Up to 40% of users respond “Yes”, and up to 70% 
respond “Don’t Know or Yes” to ad-subsidy

– Not surprisingly 18-24 and 25-34 youth demographics 
are most open to ad-supported model 

Source: Jupiter Research


